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IMPLICATIONS 
 
Legal: None 

 

Financial :  FIN/CMT/53/15 Loss of income for each day of approximately 
£680 

 

Staffing :  None 

 

Equality and Diversity including Human Rights :  N/A 

 

Risk Assessment: :  Loss of income to WLDC.  Need to ensure that the 
economic and social benefit to Gainsborough Town Centre outweighs the 
loss of income for WLDC 
 
 

Climate Related Risks and Opportunities : N/A 

 

Title and Location of any Background Papers used in the preparation of this 
report:  None 
 

 
Call in and Urgency: 
Is the decision one which Rule 14.7 of the Scrutiny Procedure Rules apply? 

i.e. is the report exempt from being called in due to 
urgency (in consultation with C&I chairman) Yes   No X  

Key Decision: 

A matter which affects two or more wards, or has 
significant financial implications Yes   No X  
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Executive Summary 
 
The Purpose of this report is to review the effectiveness of free parking made 
available in Gainsborough during the national “Love your local market” campaign in 
May 2014.  Consideration needs to be given as to whether it is effective and a 
good use of resources to continue to provide free car parking in Gainsborough on 
occasions.  As WLDC needs to make savings over the coming years, any loss of 
income must be considered and assessed in light of the current economic climate.  
Any decision must also be in alignment with the developing Car Park Strategy 
 
It was agreed through Policy & Resources Committee that free parking would be 
offered on market days during the “Love Your Local Market” promotion, which took 
place from 17th to 27th May 2014.  Free Parking was provided, to encourage people 
to shop in Gainsborough, all day for both Saturdays and from 10am on Tuesdays 
to ensure that it was primarily shoppers and visitors that benefited from the free 
parking.  The aim was to help promote both the market and the Town centre and 
encourage visitors to come to Gainsborough. 
 
 
Decisions are required on the following: 

 Whether Free Car Parking should be offered in the future,  
 What process should be followed to ensure any offer is effective 
 How any decision to offer Free Car Parking could be made 

 











 8 

 

4. Options for consideration 

4.1 Consider each request on its own merit (preferred option) 

As each application can vary in the effectiveness of the event at pulling people into 
Gainsborough, it is suggested that this is the preferred option to allow for an 
assessment of each application on its own merit.  It is suggested that applications 
are assessed by the Chair of Prosperous Communities Committee, with officer 
support from a Head of Service / Strategic Head of Localism or Property Assets or a 
delegated officer.  It will be the responsibility of the Officer to collect as much 
information as is needed to be able to make an informed decision 
 
Advantages 

 Provides a contribution from WLDC to town events and activities 
 Attract visitors to Gainsborough 
 Encourages longer stays for visitors 
 Could provide a boost to the local economy 
 Supports partnership co-operation 

 
Disadvantages 

 Loss of income to WLDC – estimated average of £680 per day 
 Additional resources required to cover up machines 
 Potential confusion for car park users if offered from 10am on a week day 
 Publicity costs required to advertise free parking 
 Potential conflict created if free parking granted for some events and not 

others 
 Additional work for officers and Chair of Prosperous Communities Committee 

 

4.2 Option 2 – Do not offer free parking for any occasion 
 
Advantages 

 No loss of income for WLDC 
 No additional resources required to cover machines 
 No advertising costs required 

 
Disadvantages 

 Lack of partnership support for events 
 Does not provide an incentive to visitors or local businesses, including market 

traders  
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4.3 Option 3 – Approve all applications for free car parking 
 
Advantages 

 No perception of discrimination in relation to events 
 No additional resources required by officers / Councillors 
 No additional paperwork 

 
Disadvantages 

 No method or system for approval 
 Potentially a significant loss of income to WLDC 
 Potential indiscriminate applications  
 No need to justify, monitor or measure effectiveness 
 

5. Recommendations 

Although the above information does appear to indicate that it is beneficial for market 
traders and visitors to have the offer of free parking to Gainsborough, further 
research should be carried out to work out if this is the most effective use of 
resources and whether it may be a more effective use of resources to invest in 
events or activities to attract visitors to the Town centre and the market.  This will be 
considered and included in the full consultation report.  More detailed comparisons 
for car parking income on Saturdays is another area that can be further explored, 
comparing income raised on a normal Saturday to days when a special event is held 
in the market and / or town centre.  This would provide information on whether or not 
the lack of free parking is a deterrent to people.  Benchmarking with other towns in 
relation to car parking charges and policies around free parking can also be included 
in this later work.  Observations appear to indicate that people attend events in the 
absence of free parking and that they stay in the town centre for longer, therefore 
increasing the economic benefit to town centre businesses and market traders.  
However, it is recognised that there is a lack of economic data to support any 
recommendation and one area that has already been explored is around the 
increase in income for market traders and businesses.  Neither businesses nor 
market traders asked were willing to provide WLDC with information in relation to 
their income to allow a comparison to be made on the wider economic benefits to the 
Town.  
 

6. Conclusion 

That although free parking appears to be attractive for shoppers, any offer needs to 
be looked at in more detail with sound economic and social benefits fully explored 
and demonstrated in any future request.  Any decisions must also be consistent with 
the principles within the developing Car Park Strategy 
 

 


