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January  

Market date – Saturday 11th January 

Marketing 

1. A press release was sent out to all local and regional press and media outlets. 

2. Signage was placed at key entry points to the town and a large banner was on display on the 

Beaumont Street traffic light crossing. 

3. The Discover Gainsborough and Marshall’s Yard Facebook page was used to promote the 

market as well as posts shared to local Facebook forums to increase the reach to target 

audiences. 

4. Trader profiles were also shared on all Facebook pages to really promote the authenticity of 

the traders 

5. The Marshall’s Yard Instagram page was used to share the markets posts 

6. A live interview on BBC Radio Lincolnshire was carried to talk about the market  

7. The Market featured in the Marshall’s Yard News 

Social media statistics  

Through the Discover Gainsborough Facebook page the market posts reached over 9,000 unique 

viewers and we also received engagement on Twitter and via the event set up on the Marshall’s Yard 

page.  

During the market photos and a live video were shared on Marshall’s Yard and Discover 

Gainsborough pages.  
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Press coverage – Lincolnshire Life  
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February  

Market date – Saturday 8th February  

Marketing 

1. A press release was sent out to all local and regional press and media outlets. 

2. Signage was placed at key entry points to the town and a large banner was on display on the 

Beaumont Street traffic light crossing. 

3. The Discover Gainsborough and Marshall’s Yard Facebook page was used to promote the 

market as well as posts shared to local Facebook forums to increase the reach to target 

audiences. 

4. Trader profiles were also shared on all Facebook pages to really promote the authenticity of 

the traders 

5. The Marshall’s Yard Instagram page was used to share the markets posts 

6. The Market featured in the Marshall’s Yard News 

Social media statistics  

Through the Discover Gainsborough Facebook page the market posts reached over 15,000 unique 

viewers and we also received engagement on Twitter and via the event set up on the Marshall’s Yard 

page 
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Press Coverage – 

Gainsborough Standard  
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March  

Market date – Saturday 14th March  

Marketing 

1. A press release was sent out to all local and regional press and media outlets. 

2. Signage was placed at key entry points to the town and a large banner was on display on the 

Beaumont Street traffic light crossing. 

3. The Discover Gainsborough and Marshall’s Yard Facebook page was used to promote the 

market as well as posts shared to local Facebook forums to increase the reach to target 

audiences. 

4. The Marshall’s Yard Instagram page was used to share the markets posts 

5. Trader profiles were also shared on all Facebook pages to really promote the authenticity of 

the traders, plus promotion of new traders Barrie’s Baking and Mrs Wreath Designs  

6. There was an extra push on promoting Mother’s Day gift ideas. 

7. The Market featured in the Marshall’s Yard News  

8. An advert was placed in Gainsborough Standard 

Social Media Statistics  

Posts shared on the Discover Gainsborough and Marshall’s Yard Facebook pages plus the event set 

up on the Marshall’s Yard Facebook page reached over 17,000 views. Posts were also shared in 

Connecting Gainsborough and by traders themselves.  
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Press coverage – Gainsborough Standard 

 

 

NB April & May markets were postponed due to lockdown 
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June 

Market date – Saturday 13th June  

Marketing 

1. A press release was sent out to all local and regional press and media outlets. 

2. Signage was placed at key entry points to the town and a large banner was on display on the 

Beaumont Street traffic light crossing. 

3. The Discover Gainsborough and Marshall’s Yard Facebook page was used to promote the 

market as well as posts shared to local Facebook forums to increase the reach to target 

audiences. 

4. Trader profiles were also shared on all Facebook pages to really promote the authenticity of 

the traders 

5. The Marshall’s Yard Instagram page was used to share the markets posts 

6. A live interview was held with BBC Radio Lincolnshire to promote the market  

Social media statistics  

Posts shared on the Discover Gainsborough and Marshall’s Yard Facebook pages plus the event set 

up on the Marshall’s Yard Facebook page reached over 36,500 views. Posts were also shared in 

Connecting Gainsborough and by traders themselves. 
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July 

Market date – Saturday 11th July 

Marketing 

1. A press release was sent out to all local and regional press and media outlets. 

2. Signage was placed at key entry points to the town and a large banner was on display on the 

Beaumont Street traffic light crossing. 

3. The Discover Gainsborough and Marshall’s Yard Facebook page was used to promote the 

market as well as posts shared to local Facebook forums to increase the reach to target 

audiences. 

4. Trader profiles were also shared on all Facebook pages to really promote the authenticity of 

the traders 

5. The Marshall’s Yard Instagram page was used to share the markets posts 

6. A Lincs FM campaign rolled out advertising the market and its new location 

Social Media Statistics 

Posts shared on the Discover Gainsborough and Marshall’s Yard Facebook pages plus the event set 

up on the Marshall’s Yard Facebook page reached over 16,600 views. Posts were also shared in 

Connecting Gainsborough and by traders themselves. 
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August  

Market date – Saturday 8th August  

Marketing 

1. Lincs FM campaign rolled out advertising the market and it’s new location 

2. A press release was sent out to all local and regional press and media outlets. 

3. Signage was placed at key entry points to the town and a large banner was on display on the 

Beaumont Street traffic light crossing. 

4. The Discover Gainsborough and Marshall’s Yard Facebook page was used to promote the 

market as well as posts shared to local Facebook forums to increase the reach to target 

audiences. 

5. Trader profiles were also shared on all Facebook pages to really promote the authenticity of 

the traders 

6. The Marshall’s Yard Instagram page was used to share the markets posts 

Social Media Stats 

Posts shared on the Discover Gainsborough and Marshall’s Yard Facebook pages plus the event set 

up on the Marshall’s Yard Facebook page reached over 16,600 views. Posts were also shared in 

Connecting Gainsborough and by traders themselves. 
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Press coverage- Gainsborough Standard  
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September 

Market date – Saturday 12th September  

Marketing 

1. Lincs FM campaign rolled out advertising the market and it’s new location 

2. A press release was sent out to all local and regional press and media outlets. 

3. Signage was placed at key entry points to the town and a large banner was on display on the 

Beaumont Street traffic light crossing. 

4. The Discover Gainsborough and Marshall’s Yard Facebook page was used to promote the 

market as well as posts shared to local Facebook forums to increase the reach to target 

audiences. 

5. Trader profiles were also shared on all Facebook pages to really promote the authenticity of 

the traders 

6. The Marshall’s Yard Instagram page was used to share the markets posts 

7. An advert featured in Doncaster Free Press in September. 

8. The ad was also displayed on their web channels, receiving approx 15,000 impressions in 

September.  

Social Media Stats 

Posts shared on the Discover Gainsborough and Marshall’s Yard Facebook pages plus the event set 

up on the Marshall’s Yard Facebook page reached over 22,200 views. Posts were also shared in 

Connecting Gainsborough and by traders themselves. 
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October  

Market date – Saturday 10th October  

1. A press release was sent out  

2. The Discover Gainsborough and Marshall’s Yard Facebook page was used to promote the 

market as well as posts shared to local Facebook forums to increase the reach to target 

audiences. 

3. Trader profiles were also shared on all Facebook pages to really promote the authenticity of 

the traders 

4. An advert featured in Doncaster Free Press in October. 

Press Coverage 
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Press Advert  

   

The above advert featured in Doncaster Free Press in September and October. 

The ad also displayed on their web channels, receiving approx 15,000 impressions in September 

(October’s figures TBC).  
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Social media adverts  
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Website promotion 

The Marshall’s Yard website features a tab which includes details of the forthcoming market and is 

updated monthly to show which traders will be attending.  There is an additional tab with 

information on how the market was launched and how traders can join.  

Market page 
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Trader information page 

 

 

 

 

 

 

 

 

 

 

 

 

 

Market growth  

The market has grown consistently throughout 2020. Despite a temporary break due to Covid-19 the 

market has remained popular with traders and customers. Attendance was low initially post 

lockdown but momentum gathered quickly and it is back to almost full capacity.  

The move of the event from Market Street to Market Place means the stalls are widely accessible for 

customers to socially distance meanwhile encourages visitors from all directions ie those travelling 

from the bus station, from Marshall’s Yard and those walking through the town centre.  


